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Awards and Honors 

Member, Omega Rho (International Operations Research Honor 

Society).  

Member, Sigma Xi (Scientific Research Honor Socity).  

Member, Tau Beta Pi (National Engineering Honor Society).  

 

Teaching  
Golden Apple Award, USC Marshall School.  

Customer Service Teaching Award, MSMIE Program, USC Marshall 

School.  

Outstanding Educator Award, University of Illinois MBA 

Association.  

Outstanding Educator Award, University of Illinois MBA 

Association.  

 

Service, Professional  
Invited Member, Special Faculty Panel, University of Cyprus.  

Keynote Speaker, Operations Management Association 

Conference.  
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Service, University  
Nomination for Fellow, USC Center for Excellence in Teaching, 

Deputy Dean and Chair, USC Marshall School.  

Certificate of Appreciation, IS/OM Club, USC Marshall.  

Plaque of Appreciation, Distribution Management Program, USC 

Marshall School.  

Certificate of Appreciation, IBEAR Program, USC Marshall School.  

 

Research  
Dean's Research Fellowship, USC Marshall School.  

Cabell Fellowship, Northwestern University.  

Walter P. Murphy Fellowship, Northwestern University.  

 

Service, Community  
Member of Board, Goodwill Industries, Southern California.  

Invited Member, Substantive Change Committee, Western 

Association of Schools and Colleges.  

Invited Member, Special Interest Group, Information Technology 

Hardware, Ministry of Information Technology, Government of 

India.  

Plaque of Appreciation, Asian Professional Exchange APEX. 

 


