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Presentation

Team

Subject

Introduction of Content/ Content Planning & Management
What is Content?
What is Content Management?
Introduction to Web content Strategy
Content Strategy
Learn/Plan/Create/Govern
Innovation and Cross-Media Content Strategy for Mobile Media Communication
Media development with mobile communications
Social use of mobile communications system
Cross-media an cross-network strategies the mobile media
Innovation policy for mobile media
Mobile Content business
Mobile Content Business Rules
Personal Content Experience, managing digital life in the mobile age
User Interfaces for Mobile Media
Application Outlook
Timeshifting life
Smartphone App Content Developments
Introduction to mobile web development
Content Marketing
Introduction to content marketing
Best practices of content marketing

References

#8(p3-62)
#8(p63-198)
#3(p35-175)

#7(p4-173)
#1(p13-52)
#1(p87-117)
#1(p121-184)
#1(p185-230)
#2(p1-188)
#6(199-284)
#6(p285-322)
#6(p323-342)

#5(1-159)

#4(p3-76)
#4(p77-246)
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