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A 01%(06.19/06.21) Introduction and Overview

Q 63 19%: =Y 4y

Zo dF B Wgol tisiA rist £Z24 k2o tisiA 2vishE AlIRME He
A AIA) RAIR e 00338H2005.12.12) ETZ AR &

A A|A) AJAF7]E KBS 10(2011.10.04) 719 AFEA AHQ)

(A9 RE) 01.A.Overview-= B 4

A. (Recommended Readings) 22(2009), “AHEF 9] AAPY 1% AX 7| 4
AA AP, Aot $14, 2000 &

(Recommended Readings) =& (2011), “CE(Executive)07} Ot 2t
CE(Externality)’} =R} R &7FsdE e 98 8] (Externality Management)
oLt N&7hsdd = AE7HEHE.
dgs ZARSHI 2006 Zet H WS

ZAF AR B 2006 AEZT AR FE

=

r_[

o
S AN

o
(A9 RFE) 01.B.Overview

A7t =0 AA|E BT Better Business Game?l| TH8jA] o&S sith, 28191
0] 2l+= British Telecom®] Better Business GameS 3}7] YslAl £ Al7H] =
S At 3 B7] =W R £ short versiong APJO] mlE| of EXL =R
SloA CEORHEE RAISHES =Hdfor ottt A9l 3= offet 2ok
ttp://www.btplc.com/Responsiblebusiness/Ourstory/Interactivegames/BetterBusines
sDilemmas/flash/index.htm

A4

>
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QO 6% 21Y: BT Gamell Fo=

(&4l

1.

British Telecommunications(BT)0lA] 7HEtst Better Business GameS Z A7 =
sdlsith: O] Al ALY CEO7F = O] 2ARS] O]sf A Kb (stakeholder)7Hol] BHAY

e Z5R48 HstR, FURLE 2T JAZFE skl =8g 371 9


http://www.btplc.com/Responsiblebusiness/Ourstory/Interactivegames/BetterBusinessDilemmas/flash/index.htm
http://www.btplc.com/Responsiblebusiness/Ourstory/Interactivegames/BetterBusinessDilemmas/flash/index.htm

KAIST ALt IMB540
ZhekE AlQJoIth A7 H= Hl%% Sdst = 9 7110‘01]*1 Kilﬂﬂ O]f+50f THdl

o (221 122 }015 £3)

<>
Q1. Joint ventureQ! SochudlA == EA/ A Q2. AFALSY] A Zo| HA|o] AR Q3. AEY At A& Q4.
7199 A S0l 3R FE Q5. SYAEY oHY HAF Q6. FhE Widget T Q7. FF 2AME

£ Ng Q8. WolujEiztel 2R U AMET Ze Qo LSAYVES B AELZE Quo. HE 244

Op
rie

r

2] Qi1 MAUXIALE Qi2. AZ EZ Q13. pension fund® EXHA 71&E HZE Qu4. JAILFAH 4
Qi5. DRA 3|JAL AHA |A] e EE Qi6. AFRIZd B 7IRZ2TOH H4 Quy. R @aNIAA AR
2Y Y9 XY Q18. ZAY0| =23t XA Qu9. A &7HsES0o|l ot target audience A7 Q20. OJsf¥
AR &2 BH &5 Q21 FEXY(Tower Estate)o]l M1 YA Q22. MB/NATAIA Ale] & sHFFe 1

2 Q23. AFEO] SAE EreFRol| tah YA Q24. BIZAIH0| XM7IR SHE TF Q2s. FICIHAEE iz
OF24Al Q26. Fair trade AE A Q27. 2T H U HMH4RF 7I9s ZZQA =8 Q28. AjiHA
A Q2. AIEMYTH A Qzo0. (1)) AT 4 Qa1 w=40] TIOIE B YF Q2. ZAFEZ 71N

=
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2. [ZYAE] Y2 7Y A=A Al Fozt BoiQl7f?
A. Michael J. Sandel®] A|A{Ql FJUSTICE: What's the right thing to do? (= HE
A RlEe Fo BAJMVME FYStAS

[HAl] #¢0] 8d = 32 2o High Z3a, b, & A4 HI=E s Az
SAlol T A3 BIME AN FESHL MRS BUAE AAEo] MESH (2
Ol a, b, c2 HOl YA FoH, AFEE I AZXEE a, b, c2 (FFHA ZHYTE
t})
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> 719 AR F gl HsiA HiHste &0l e 2Milton Friedman(1976d =
H AR St AADS] AR 7|2 Bl Manne® Friedman® QS AAsts 7|18 =
Friedman® 22 YF=2 QO4JA]2), d8]1 E3| Stakeholder Theory YAHoIAl A4
3t= Z (Charles Handy2| Harvard Business Review AR] =&) J&|3 OiX|ZOZ O]

E £ ¢ 42, E= 2Y45t= AR Michael Jensen 1429 22 9ow Y}

<Pros>

1) Chales Handy, “What is a Business for?”, HBR, December 2002

<Cons>

1) Milton Friedman, “The Social Responsibility of Business is to Increase its Profits” New
York Times, September 13, 1970

(RIALR) Friedmane 2005d01= 22 HE FASHL ASHH. 1970F 2H9] 35
WOl At Ao = AlLEHIL AGH
http://www.businessweek.com/magazine/content/05_33/b3947115_mzo17.htm

2) Henry Manne, "Milton Friedman Was Right: "CSR” is a bunk”, WSJ, Nov 24, 2006
<Compromise>

1) M.Jensen, “Value Maximization, Stakeholder Theory, and Corporate Objective Function”

[ZtA|20] Bt F7F ]

K0F FH| 7}0] =2}Q1: Guideline for preparing comments on required papers..

029 dEs gFo £ FEstH A EHlo =20 2 £ AsHH

A. Charles Handy®] "Whats a Business For?"¢] A2 13t AFHAAHA 2OLEHHE "F
F7F 7199 2 get FQl(rightful owner)"olH 712 FF] ojojg FListstr] i3l
SRt s 220 § ol A YHE= Handyd FE2 FE& AR O|RFNAAL Q|
Ue? BEoA 7R PnjA] RO (corporation as a asset ownership)2t S Al A
EH 9] (corporation as a community)2] HEXQl AO]= FOIQI7tR?

B. Milton Friedman®] "The Social Responsibility of Business is to Increase Its Profits"<]

Ae 7199 ARA Moe RED NUAs MBI, LA E ZEetH, 7199 A
&9 4 YEE st I AAZH AL E2% ARZH0IR SRS O FFS0 O
oo SERpglolate el thet ofeiRe] A oHer AW WA e7sE
S YoMt sARsEE MEZlACINE B Ay WA vlof, Wz U 18
Zol 7jojely] e ABHA 23 5 Bu, AFQ Y= B Alzo] iy o
Ho| o727 Friedman O|S3TISHE I8} WAL ofUol= HlgelHl B
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C. Jensen®] "Value Maximization, Stakehoder Theory, The Corporate Objective Function"

9] A< Jensen®| 7]Z&9] Stakeholder Theorye EA|FS ofH Fg XA QJeA

R2? Jensen2 FFZAQ] 7|& =8| (Friedman F)< O|S|HAAISE B5 2fsfof ot
+ Stakeholder Theory (Chales Handy, Freeman®] ZF7ZHof tist ERA S oJH =&

SFAIZIALAL St =7t?

D: S Z9] ZHQIFQl 42 ol =& Sl 9322 CSRol et o dFE ZA

A5U 7t
[ZAI3]
1. B9 =25 91 YEg PPTol st RIS SHE 7|&sHA 2.

A. Porter, Michael E. and Kramer, Mark R., “Creating Shared Value,” Harvard

Business Review, Jan-Feb 2011

A 02%(06.26/06.28) Debate and Theory of CSR

Q 6& 26Y: CSR MHIE
[E34 AIE]
1. AAIXfYe 0229%H(2007.01.22) ZEE 13 Al11%
2. Capitalism A Love Story 2009
PART 1 04:25 - 22:38, 27:41 - 30:36, 48:49 - 1:03:38
PART 2 13:03 - 31:06
3. AlH|SH TV A Z2}0] = E473(2011.07.10) AR H S Z(24:05-35:47)

[ZEAFE] CSR RHEHE

Q 62 28 AR O It

[ZORE] REFYE oJABte 0152 U3t ANS-ZAZ 3] (vers)

Ao3%F(07.03/07.05) Organizational Governance

Q 78 3Y: Y9 AR

4= A 24
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[E34 AI-]

1. A AA HFHEY

2. OOt} ARZS| mjzto] Z¢f HHFHE

[ZRtE] & dA]Q ofubrt A9 Hlw

[Z4] AL & ] Organizational Governance

Q 73 5% FMOA FINFNIANE N2 OiASIO] FYR, 230 25 £E18h
Al04%(07.10/07.12) Internal Governance and Business Ethics

Q 78 102/12%: Y HEARES 22 FY

=4d EE] € Y4F, HoBlE HE A

1o

HEF, ol &), "FEES(The

Sears Auto AH|

H EZHO] = At

[Z+]AF=E ] Internal Governance and Business Ethics

Required Readings: Michael C. Jensen, “Part 3 QIAIEJEO| Tt )” IEp7L= 7]QHe] =

., 2011, O] =Y

[E34 AI-]

1) QAT T LZ: 2R AT A9 VA <R AP = Fubels
4:08-15:38 - & 11& 302 F&=

-EE2E ORAY "HH oH S A A"

34:40-38:31 -
-39 HA Ay

==}
3) TV = E2&7%.E475.100829
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-02207ERE 202052 7HA(F 208 FE)

A AL QA B R 7T 22t

4) 028-EBS A|AZ2tQ] 071010 AES =EO Aottt HZ29 oy (AA HFEH)
QIME|EE oEA FOJ0F St=7}? AFFO| HESH=E OJ”EA ofoF st=7t?

(& 5% d&=)

5) 04-017-EBS XA Z2}Q] 070925 Al BHEE @ OIEHEQ dE (BA HFH)
OlEHY QIMIE|E .

(& 5% d&)

6) 04-064-EBS R|AlZ&}Q] o71128 A1 A (AX HAT)

g, =asitet 2493 AF A

(& 5% d5)

A o53(07.17/07.19)
Strategic Stakeholder Management & Customer CSR Issues

Q 78 172: WYX OSB3

[ZHA]

GRIGIA MAISH 7Ho|Satol( Rute Ax)o] £&3to] K&7HsR A
BAEEZ #olstod, 0] FOA TUY EEYAC £ 7YY ANEISRINE 2
W Aobq E 9 Blmete] Zo] AAlme] 2@k 53 B8O et telzEg
AR, AMZ Ta HOjE 2 ALS BASH udsto] EARSA =80 F

4 Q== PAHHYER Sg BUSOF STt

i
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ISO26000

[Z9]At2] Strategic Stakeholder Management

[ZA 2E] ZHE F. 858 RNSEMUAHES £7), 2229 (Business Ethics:

mistakes and successes), 2006, 214 7| 2 &

Q 78 19Y: AHA B3 CSR °|f

[ZORIE] ASIMAA YT AG AR, Alzta =M

TTHO O =2 3z ’o

[Z9] A2 ] Customer Responsibility and Relationship
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[S34 AI-]
1) 06-075-EBS AAlZE}Q] o71213 WEHE | 17| AR (BFAE ZAjEh

2) 06-KBSAH|A - =B} Alst= R X =7}100321.

3) 06-CFFZEHQ QITF) R A Z AlE2-28 OFSHAld.090428.

01:00 ~ 15:07 'GAt O A, E|Z A=A A

18:20 ~ 20:34 A GO FEA| THH AYF

27:18 ~ 32:11 FA} OpO|9} ZHAS O]

4) 06-E @A 2 .E078.080410.SDTV.XViD-MOOHAN_A] Z 0|27

A& ~ 25:057HA]

5) 06-A A X E(©[0175][2006.10.16] - OFEF 72S] A ZH| A -ALS| A QI A A 3} OpA g

6) 06-R A D (©[0439]1[2008.07.07] - Frame-AtS] A ANF S " A FramingsloF tLt
7) 06-EBS THF Z2tQ] - QI7He] & dF 28 38, A A7Zt.090429.

09:35 ~12:50 2| HIOIE 43 &4 £Ee fit 38 Hge €8
12:50 ~ 17:47 &A1 tish 2u, 8% AH

22:05 ~ 26:14 A A9 &

A 06%(07.24/07.26)
Workplace CSR Issues, Social Enterprise, and Bottom of Pyramid

Q 78 24Y: £F 3 2IAH #3 CSR °lf

IKEA AL

[SE4 A1)

2 10t 278 7S -MBC.Special. E288. MBCAE|A  AlAMS B E= A, oot 7|Y97HE
1.071020.HDTV.XviD-Ental

RNARE©[0051][2006.02.06] - Blood Phone-==Q1H A}

Q 73 262: ARIH T X BOP HZEHA

[Z9]At2] BOP and Social Enterprise

10
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[ZYRIE] AR 7199 7id | ARSIA 719971 "

(A1

1. Prahalad and Hammond, "Serving the World's Poor Profitably", HBR Article
2. Karnani, “The Mirage of Marketing to the Bottom of the Pyramid”,

[EFd AIE]

SBS £%] HHFHE 2].E73.101124.H £ Al= &, AFEA 7] .HDTV.XviD-Baros
CHF10+[101124]AFSA & oF AMAIOA Z7HE A AFE AL h264.ac3-drx

OtZ}Hl =E-MBC.Special. E289.MBCAH|A  Alds Hit= Ay, et 7I¥7ts
2.071027.HDTV .XviD-Ental

KA D ©[0458][2008.09.08] - & 11o] ApA-Tztg] S AL

<7 27t ol4>
Fair Trade and Partnership with suppliers

AP A

O o
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Market and Competition

HUtE AR et SSM

11



