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This course offers students an engaging global experience on how business operates and the
culture is in the leading companies in information and media area. And students will have
opportunities to take a look at diverse issues faced by multinational organizations - economics,
regulatory, managerial, intra-organizational relationship and ethical issues as well as business
outlook and opportunities for the entire region as governmental and economic structures

change.

U Syllabus(Please write in English)

Period Contents

Iweek| Participation in the 1st, 2nd, and 3rd presentation of the special topic

2week| Participation in the 4th presentation of the special topic and Visitation sites

3week| Discussion about the result of this course and Final Report
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