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Students are required to present media related issues as a pair (two persons) one time during the
class period. You can choose any article regarding media or IT firms/industries from newspaper,
magazine, or industry journals. Any article getting your attention will be great. The topic might be
new product/service announcement, audience consumption, CEO change, leadership, organizational
culture, advertising, PR, financial(revenue/profit) report, M&A, strategic alliances, restructuring,

corporate governance, competition, regulation, foreign investment, etc.

Please upload the full article on the Web (http://exchange.kaist.ac.kr — folder: Lecture Forum —

Information Management Program — MIM552 IT @ 0jfojAtd 2 — & g9 ]) before your

presentation for other classmates to read. Please put your name and presentation date on your file.

A team is asked to have about 30 minute presentation including Q&As. Every individual member

should submit one-page report what [ learned from this project individually. Also you should post

your final powerpoint slide on the Web(® @1 Z0).

In the presentation, you would explain what's happening and why, and your standpoint or solutions
or predictions about the issue or event. When proposing a government policy, evaluating an

existing policy, or considering a company strategy, six questions should be asked:

What is the problem?

What are the goals?

Would the proposed decision option achieve these goals?
Would the proposed decision option have adverse side effects?

Are there alternative means of achieving these goals?
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How do the net profits of the proposed decision option compare to those for the alternatives?

The goal of this project is to understand the most recent media related issues in the world. At the
same time, you can build a daily habit to browse and peruse articles in domestic and foreign

media such as NYT, WSJ], WP, USAToday, Time, BusinessWeek, broadcasting networks, etc.
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