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1. John Elkington and Pamela Hartigan, The Power of Unreasonable People - How Social

Entrepreneurs Create Markets That Change the World, Harvard University Press, 2008.
[BdT &4, MES HHE HI0|8HQl MEHS2 &, 0f0[X|21, 2008]

S by J-]

1. David Bornstein and Susan Davis, Social Entrepreneurship: What Everyone Needs to
Know, Oxford Univ. Press, 2010 [Bf S AteM A S 4, AIRIA 7|A7PE A, X|AZE A, 2012]

2. David Bornstein, How to Change the World: Social Entrepreneurs and the Power of
New [deas, Oxford Univ. Press, 2007. [HfZXt.LtZ@ .80 7 g2, et MA, XIASEL,
2008]

3. Stephen Spinelli and Robert Adams, New Venture Creation: Entrepreneurship for the
21st Century, McGraw-Hill, Boston, 9th Edition, 2012.

4. ). Gregory Dees, Jed Emerson, and Peter Economy, Strategic Tools for Social
Entrepreneurs: Enhancing the Performance of Your Enterprising Nonprofit John
Wiley, 2002.

5. Bill Aulet, Disciplined Entrepreneurship: 24 Steps to a Successful Startup, John Wiley,
2013. [#SHE &, MIT AELEQY HIO|S: MA XX=2 JIHElE 24THAH MIT Y
EE:]_EH H|7<|_|Al=l/\ 2014]

6. Steve Blank and Bob Dorf, The Startup Owner's Manual, 2014. [Z Y Q.2tEtZIE S
=d, 719 U7 v - YAU7IE fITt 2 AEIEHM My HIELA H3 M
O o2& EA, 2014]

7. I3||9| E}AR =, Risk and Chance, 2014. (4243 &4, o Ue 7|30 HS5t=7): AT

FAL £789|7} o =M= |, CHit3.0, 2015)]

8. Damel Isenberg, Worthless, Impossible, and Stupid, 2013. [9784] &4, SIHE F Y7t
HIOIS: © MA 8Y7tS2l 277tK 48 2EE|, L=, 2014)]

9. John Mackey and Rajendra Sisodia, Conscious Capitalism, Harvard Business School
Publishing, 2013. [RX|¢ &4, & &SI H & 87l SEFH, 2014]

10. FEZHM.024.5L5.53FY, 1SO 26000 - At3|H Q| Z2YW AGERE MY
st2t, ShEOot7HE o], 2013.

q471E
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wxjet HAIEH Q0= Websites, YouTube, Video Clips, & 27|At & CtEst XAI2E ¢
2 EE A0 ZE3HCt £3| Entrepreneurship Corner (Stanford Univ.), Ashoka Foundation,
Skoll Foundation (Oxford Univ.), Kauffman Foundation, SSIR 52| X2 & A}F &It

Skoll Foundation, University of Oxford, http://www.skollfoundation.org/skoll-entrepreneurs/

Entrepreneurship Corner, STVP, Stanford University, http://ecorner.stanford.edu

Ashoka Foundation, https://www.ashoka.org/ http://www.changemakers.com/

Kauffman Foundation, http://www.entrepreneurship.org, http://www.kauffman.org/

Stanford Social Innovation Review (SSIR), http://www.ssireview.org/

Schwab Foundation for Social Entrepreneurship, http://www.schwabfound.org/

Fugua School of Business, Duke University, http://www.caseatduke.org/

GSBI, Santa Clara University, http://www.scu.edu/socialbenefit/entrepreneurship/gsbi/

Babson College, http://www.babson.edu/Academics/centers/blank-center/Pages/home.aspx
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0. MIT Entrepreneurship Center, http://entrepreneurship.mit.edu/
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COURSE OUTLINE

[Part 1] Concept and Process of Social Entrepreneurship
Session 1 Entrepreneurship and Social Entrepreneurship 2/01(x)
- To understand the nature of social entrepreneurship
Session 2 Entrepreneurial Process and Social Venture Creation 2/06(&)

- To figure out the entrepreneurial process and the start-up process

[Part 1] Creating and Managing Social Ventures
Session 3 Social Entrepreneur: Who, Why, What and How 2/08()
- To identify vision/mission and needed capabilities for social entrepreneurs
Session 4 Opportunity Recognition for Social Entrepreneurs 2/13(8)
- To understand how social entrepreneurs are using business skills, principles and
innovations in identifying opportunities and building a sustainable business.

Session 5 Social Innovation and Scaling Solutions 2/15(F)

- To make or utilize social innovation and scaling to solve real problems
& Project Proposal Presentation (Zt & H WE, Proposal &) 2/20(¥)
Session 6 Habitat for Social Enterprises 2/20(8)

- To recognize the structure of SE habitat
Session 7 Acquiring Resources 2/22(F)

- To identify resources available for the development of social enterprises

[Part Ill] Special Issues in Social Entrepreneurship
Session 8 Business Planning for Social Ventures 2/27(8

- To understand why, what, and how of business planning

¢ Project Progress Presentation 3/06(&
Session 9 Measuring Social Values and SE Performance 3/06(¥)

- To measure the success and social value creation of social ventures
Session 10 Leadership, Tensions and Challenges for Entrepreneurs 3/08(<)
- To tackle barriers and tensions facing social entrepreneurs
Session 11 Being a Social Entrepreneur 3/13(3)

- To understand the characteristics of successful social entrepreneurs

{ Project Final Presentation 3/15(%), 3/20(E)

Session 12 Future of Social Entrepreneurship 3/22()
- To have perspectives on the future of yourself and your business

® Exam 3/27(&)

& Term-Paper Submission Due 3/30(%)
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SMB538 AlZ|H 7|71 A

COURSE OUTLINE

Topics, Readings and Cases (Tentative) 4do| o™

[Part I] Concept and Process of Social Entrepreneurship
Session 1 7|71 7ie U ALSIH 7|H7PE A 2/01(%)

1. W. Sahlman, H. Stevenson, M. Roberts, and A. Bhide (1999), 7he Entrepreneurial
Venture, HBS Press, 2nd Edition, Ch. 1, “A Perspective on Entrepreneurship.”

2. R. Martin and S. Osberg (2007), “Social Entrepreneurship: The Case for Definition,”
Stanford Social Innovation Review, Spring, available at:

http://www.ssireview.org/images/articles/2007SP_feature_martinosberg.pdf

3. J. Austin et al. (2006), “Social and Commercial Entrepreneurship, ” ET&P.
4. D. Bornstein and S. Davis (2010), Social Entrepreneurship: What Everyone Needs to
Know, Oxford University Press, Ch. 1, "At2| & 7| 471 Alo] Fol”

5. Video: Pamela Hartigan, https://www.youtube.com/watch?v=qgfSLTU02Wt4

(&, The Power of Unreasonable People)

Session 2 HYUupEal AAHIKN ER 2/06(E

1. S. Spinelli and R. Adams (2012), New Venture Creation: Entrepreneurship for the 21st
Century, McGraw-Hill, 9th Edition, Ch. 3, “The Entrepreneurial Process.”

2. HYZEf (2010), "FEAHE = ot= 42 kY7HFEL," DBR.

3. [Case] PC-Build (Timmons)

4. Bornstein & Davis, Ch. 2, "#3}9| 0{2{3"

[Part 1] Creating and Managing Social Ventures

Session 3 AlZ|H 7|¥7}: Who, Why, What and How 2/08()
1. Elkington and Hartigan (2008), “Introduction to Social Entrepreneurs” [ZZ 2 1]
2. J. Gregory Dees (2007), “Taking Social Entrepreneurship Seriously, Society”
3. [Case] Bill Drayton http://www.youtube.com/watch?v=MAH3i50jU1U (Ot£:7} & & X
4

. [Case] ™3, http://www.youtube.com/watch?v=0etaC7gcXto (220 E & X
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Session 4 At2|H 7|YU7IE It AtR7|2] 2= R =¥ 2/13(8)

1. Elkington and Hartigan (2008), Ch. 1, "Creating Successful Business Models”

2. Elkington and Hartigan (2008), Ch. 3, “Identifying Market Opportunities in Ten Great
Divides”

3. [Case] Teach for America

4. 2}E9Q (2010), "At2|H 7| go| HELARE " HXNZ I AT, 13(4), pp.129-161.

5. S. Spinelli and R. Adams (2012), New Venture Creation, McGraw-Hill, 9th Edition, Ch. 5,
“The Opportunity: Creating, Shaping, Recognizing, Seizing”

Session 5 AtZ|H FHMa} M3} (Scaling) 2/15()

1. Prahalad and Mashelkar (2010), “Innovation’s Holy Grail,” HBR, 2010

2. Elkington and Hartigan (2008), Ch. 5, "Democratizing Technology”
3. Elkington and Hartigan (2008), Ch. 7, "Scaling Solutions”
4. [Case] KickStart
5. 3RIT (2010), "AtR|2HMSHAS 2Tt ALR|H ALl ool FIET NSty &TY M
6. Clay Christensen, et al. (2006), “Disruptive Innovation for Social Change,” HBR.
& Project Proposal Presentation 2/20(8)
Session 6 At2|H 7|HS {le MEfA =dat HX 2/20(#)

1. Elkington and Hartigan (2008), Ch. 6, "Changing the System”

2. Bornstein & Davis (2010), Ch. 3, "Atz|&{Alo| H|H"

3. [Case] The Unreasonable Institute (http://unreasonableinstitute.org/) **

4. HYSEN, YOHE, 2=, AN (2012), "M3MITH 7| &7P3 40 AdN Sdget

Session 7 XEZE U X|HEUH 2/22(%)
1. Elkington and Hartigan (2008), Ch. 2, “Tapping Financial Resources”
2. A. Bugg-Levine, B. Kogut, and N. Kulatilaka (2012), “A New Approach to Funding
Social Enterprises,” Harvard Business Review.


http://cb.hbsp.harvard.edu/cb/web/search_results.seam?conversationId=239770&N=4294774458
http://cb.hbsp.harvard.edu/cb/web/search_results.seam?conversationId=239770&N=4294957909
http://cb.hbsp.harvard.edu/cb/web/search_results.seam?conversationId=239770&N=4294957923
http://cb.hbsp.harvard.edu/cb/web/product_detail.seam?E=3558240&R=R1201K-PDF-ENG&conversationId=239770
http://cb.hbsp.harvard.edu/cb/web/product_detail.seam?E=3558240&R=R1201K-PDF-ENG&conversationId=239770
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[Part Ill] Special Issues in Social Entrepreneurship

Session 8 AtHAIEIAM HA U Zd 2/27(8)
1. S. Spinelli and R. Adams (2012), Ch.12, "The Business Plan”
2. W. Sahlman (1997), "How to Write a Great Business Plan,” HBR.

3. AEH BWA, ¥ ED (2012), 719 M HEY, AFY, 9, YEE 8.

4. & 2% (2013), MIT 2ELEY HO|S, #SH 2.
{ Project Progress Presentation 3/06(E)
Session 9 ARR|H 7HX| £ U A=lH 7|He| Hat 3/06(E

1. Geoff Mulgan (2010), “Measuring Social Value,” SS/R. Available at:
http://www.ssireview.org/pdf/2010SU-Feature_Mulgan.pdf

2. O|5-EHED (2010), "At=[H 7|2 At 7HK] HF: Me|EA+=E (SROI), HXNES
AT, M13d M3z,

3. S. Spinelli and R. Adams (2012), Ch. 19, "The Harvest and Beyond”

Session 10 At2|H 7|¢719| 2|y, 21E, o3E, =X 3/08(%)
1. Elkington and Hartigan (2008), Ch. 4, "Raising Expectations for Bonsai Consumers”
2. R. Kegan and L. Lahey (2001), “The Real Reason People Won't Change,” HBR.

3. D. Bornstein and S. Davis (2010), Ch. 1, "At$| & 7| 7Ll Hol”
4. [Case] One Water

Session 11 At2|H 7| Y72 4 3/13(4
1. EtL{@ OfO|HME 1 (2013), SHHE HY7t HiOlE, 784 F8.
2. 0)7] EPFlcE XIS (2014), "9 Li= 7|3l0| AESEIR des 22
3. Ashoka (2014), “Social Entrepreneurship and Change-making”

& Project Final Presentation 3/15(=), 3/20(&)
Session 12 Future of Social Entrepreneurship 3/22(F)

1. Elkington and Hartigan (2010), "Conclusion” [0 2 2]

2. Craig Hall (2001), 7he Responsible Entrepreneur, Career Press, Ch. 17, "A Message to
Future Entrepreneurs: Don't Wait to be Fired — Discover Your Hidden Entrepreneur Now!”

3. T. Maak and N. Stoetter (2012), “Social Entrepreneurs as Responsible Leaders:
‘Fundacion Paraguaya' and the Case of Martin Burt,” Journal of Business Ethics, 413-430

4. [Case] Endeavor- Determining a Growth Strategy

5. S. Spinelli and R. Adams (2012), Ch. 7, “Opportunities for Social Entrepreneurship”

& Exam 3/27(8)
& Term-Paper Submission Due 3/30(=)
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	8. Daniel Isenberg, Worthless, Impossible, and Stupid, 2013. [유정식 옮김, 하버드 창업가 바이블: 전 세계 창업가들의 27가지 감동 스토리, 다산북스, 2014.]
	9. John Mackey and Rajendra Sisodia, Conscious Capitalism, Harvard Business School Publishing, 2013. [유지연 옮김, 돈 착하게 벌 수는 없는가, 흐름출판, 2014.]
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