e-H|ZL|A HEF (e-Business Strategy)
IM626A

| | E=3A |

O] =2 e-Business M2 A7stn 10 MEHHZ AS|= WH=O0|CH 7|0 A e-Businesst=
TR HI=LA fEE CHE £, Stite B8H Metet MH[AE M4 EHORSHE 7| 0] ITE &
of WMZRNAE SHASHE FR0|1, CHE St 7|Ye| MEE XHA|7F CIXIE 2HX0|AHLt
CIXIE MH[AQI H20|Ct O] WE0jAM &= O] FI7HX| |Eo| HI=L|A 7|¥0| ITEHE HAS$EHS
Sofl 7|29 HAMHINE =0|= MES CHELCL 7280 st Z /I = 1o ZISHEHAof

1 = =]
2t ZetX|= S(Structure) > C(Conduct) > P(Performance) 7| &3] M2F0|2 ZO|CHIT 1.0 AICHO|
838 M= SWOT, Five Forces Model, Scenario Planning, Value Creation, ZAH|X} ZtX|&Z
(Consumer Value Model), 50| &7 (Hyper-competition), NEBIC O|&& CIF1, IT 2.0 AICHO|
M= CIXE HAHAA M2Ho2M HEMA ATO|E (Conformance Competition Theory)=
afotct, QEX|s22 CHHE|l= IT 3.0AICHO| CHoiAM= Crdet CIX|E EMAZMO|M (digital
transformation) A2t CHSTEHS BTt}

m EHtns HMA ohOfstn ZAHOSH W4, changsg@hanyang.ac.kr
m F@Idxu 03
m A

7Moo 2 A= LM 2Tz Tyt & o
£ =0|7| s 22| 1tA|, SZtOAL 2|1 Term ProjectE e O FO|Ct 2|
HMO|1, Term Project= & ZEZHMEO|Ct Zol0f ot HEZ2 &2 |
Si7F E|X| gi= HRIOM HEEIC 1
o H7h= Mot ®E, XSEHE, 22|10 HEE E0M0| Cis) o|FofTIct,

10
gal
%

m Zojuxj U HEH
o ZouME ZoYd™RY et = HE Zo|Xtz &,
o TUMA X, HOIHE HgtsiLt, S EFT 2018. 7. 20.
o TMIA X, OHXtEXNHY - =229 10000 7|¥ol SYMHAZ 2 Fo| Oj2ff, XA <0t
E,2020.8.17.
m dxEI}
o =M 20%
e Xl 10%
o SIZHIAF 40%
® Team Project 30% (Mt H, X|SUH, £FTEIN)


mailto:changsg@hanyang.ac.kr

(2) e-Business T2Fo| 10| Ciet &2

P
- 49|02t 1-1 e-Business ™ 2Fo| JH 2t

—_-

df

ae)

X DXFE.

M. Porter, “The Contribution of Industrial Organization to Strategic Management,” Academy of
Management, Vol. 6 (1981), pp. 609-620.

W. J. Kettinger, et al, “Strategic Information Systems Revisited: A Study in Sustainability and
Performance,” MIS Quarterly, March 1994, pp. 31-58.

2F J|2ZHEHM 2 HA™HY D 1T TS}

-4XF MASEFHO 2ot 2R/
- 49|09t 2.1 4K} At

b BRAt=] 7|2 H et pdf

o
-113.08| 7|=H™ F2l=
-1T3.0Q| otz

k=1
- Aolet 1T |

(1) Ol2HR= Yol 712

—
- =229 10000 7|l S Y

- Z2leh 31 Dj2fAt= Tl T2

(2) 2ZEQ0/MH[AME QL H =L AME|A/&FMEO 7|YE
28 e-Business’| 1t AE9| H=L|A g

|
|OF:3-2 CHEZX e-Business 7| &= .pdf

MM, DA, XA L0HE, 2020. 8. 17.

4F Structure=2| HEFO|ED} 7|8

(1) Structure®} Business Intelligence
- STEEPLEV

- Five Forces Model

Z2|2F: 4.1 Structure?} Business Intelligence.pdf

) 7l=|et fgof ot 20t MY O

[y 11

0l0

-SWOT 24 =3

= -1 —
- STEEPLEVZ2HH0| M| 7|2|2t ?/&: Smart Applications AR
- JEFE SEOMC Tzl /Y ElH Y 58 At



- deolgh42swOT 2t 7|9 8 9" 24 Atd.pdf
F AUgle Eda H =LA HE}

(1) AlLEle2 Z2id

S ANuzEle Egde
- ALEle EEE
- Z9Io: 51 AlLtE|L

OE
It
1]

4> 4>
0% o
oF ot
rorr nA
b
>

H
)
oC r
1o
0%
E
=2
M
>t
o)
Q.
-

) AlLtE[2 ZEid Ard
- OXE ol e
- CXE dEAE =
- CIX[E SEA Ll AZHA AlLE|2
- CIXIE SEiA T=tof oot CHSTH =
- goIeh 52 ALt2|2 E2id AP - CIXIE YEfAS] Tetet tS = pdf

T - ORI MEfAo) Tstet ChHE
Sl

24>
= 0 e
r L
pot

for

Ja

3

0
r

DX
. AAMA OO|HE MESICH 2T 2018, 7. 20

67 Conduct £E2| HEf0|E: HEL|A REAWN FHXEE

(1) HI=UA 29 Haps M
- Value Chain, Value Shop, and Value Network
- Value Creation ZAldt M2kM MEH

_ 7|-o|o} 6-1 HlXLlA EE”J—I.I' S PS| AI_-|EH pdf

(2) IT1.0 ACHL| e-Business 7tX| &&=
-IT 1.0A|CH e-Business®| Value Creation
- 422 6-21T 1.0 A|CHQ| e-Business 7+X|& & pdf

HOXE:

- C. B. Stabell and O. D. Fjeldstad, “Configuring Value for Competitive Advantage: On Chains,

Shops, and Networks,” Strategic Management Journal, Vol. 19 (1998), pp. 413-437.

O. D. Fjeldstad and K. Haanes, “Strategy Tradeoffs in the Knowledge and Network Economy,”

Business Strategy Review, Vol 12 (2001), pp. 1-10.

- R. Amit and C. Zott, “Value Creation in e-Business,” Strategic Management Journal, Vol 22
(2001), pp. 493-520.

7% Conduct Structure(¥F) £ =2| HEO|E

(1) d8L4o sttt =HAF
- 2H[X}t ZHX] (Consumer Value)
- 2HA 7K EY 2

- ZoIok 7.1 AH|XF FHX| A 2 pdf



(2) AMdtAlol XIglof AXMKNEF

Alo
- Hypercompetition2| 7H
- AMEEYe SEIY et

Ol

- 42|02t 7-2 Hypercompetition O|&.pdf

- SUBYO ME AFEHE e

—

= r
- Z42|¢h 7-3 NEBIC 0|21t S EHE pdf

EDXE:
- B. C. Wheeler, “NEBIC: A Dynamic Capabilities Theory for Assessing Net-Enablement,”
Information Systems Research, Vol. 13 (20020, pp. 125-146.

8% BUDA (ZATHO| ROXH, B F 29
oF CINY HHHAQ SHE 2

(1) CIXIE ZeEA0 )2

- A A0| ojn|, JHXAE, STQ I FHojee
- A0 olg MYTE HH

- A HB20l

- Zoloko1 CIX|Y AT AL T2 pdf

—

) AHTL AZOAMe 2SHE B
- CXE ™20 HIN
- X g=0Ae 38

- B2leh 92 AHTA AFOMe] SUZF B pdf
10F Conduct-Structure(T+X) F&2| H2f0|2

(1) HZEHA(Conformance) 40| 2
- HABF A A|CHO| ZRQAS
- ?_-liT‘;Dl_'Iﬁ %’XHOl%gl 7HHE|.

o
- 22Ieh10-1 AZHA ZYO| 2 pdf

() CIXE HHT Aol AMHSEL S
- OXE HAHHAQ| JHXAMETRE
- OX 8 HAHAA MY SEfY

- 22leh10-2 CIX|E HHT A9 MHASENY pdf

AIOXE:

- S. G. Chang, “Industrial Dynamics of Digital Convergence: Theory, Evidence and Prospects,”
Communications & Convergence Review, Vol. 1 (2009), pp. 56-81.



113 Term Project Proposal HE (& Z2Lf80 3ot SHYFEO| Review Session)

(1) 23X&s9 7|s1t La2E
- HolH AZF=
- Xs9 7|ls1 ¢aeE

- 29eh 1211 ASX[s2| 7|sut LAE[F pdf

olr

) CIXE EAZOO[MIL BHAIRFE Hat

- CX[E EMAZOOIM Y|ge EH

- CX[E EMAZHO|M0 ME BX At
f

- 42l¢k12-2 Digital Transformationd

NN E=E
- World Economic Forum, “Digital Transformation Initiative,” Executive Summary, January 2017.

13F CIX|Y EfHAZEHO|MQ

—_— e —

Rl
H

(1) CIXIE EMAZMHOME FEITE

- BGASF = X E EMAZD|OIM

- OX|2 EWMAZHO|M Business Models
_C|X|E EBHAZDO|M A|RIO] 2QZax

- B2k 13-1E[X| 8 EMAIZH O] FTHE pdf

(2) CIX|E EMAZOO|M FEko| Ml
-DT AL Z|=]o] B

-DT HEfo| A

-DT HEf: At & E9|

- 429k 132 DT MEFO| MM pdf

14 F e-Business T ZfO| At &AM

(1) ASHTS ol Sl Ol

- Zoleh 141 At 1- SAIARRIS] Ol R 2 pdf

() 9% WZ (Open Banking)
4-2 At 2 - Open Banking.pdf

1
oN
I_O
H

(3) Automobile H| =L|A
- 222k 14-3 AtE| 3 - Automobile H|Z=L|A2| 0|2 pdf

EDXE:



15

16

AMY XS HEHE Tt SAAIROl O[2fMEF” Telecommunications Review, X 24 #
(2014), pp. 2-14.
Digital Ventures, “An Introduction to Open Banking (PSD2),” January 2018.

MEEEA I3 (ofH])

Term Project WH &= 7|T 1A}



